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Today’s Learning Objectives g

1. Identify and evaluate primary business objectives — pipeline
development, thought leadership, and brand awareness —when
selecting industry events to attend.

2. Create a strategic pre-conference assessment checklist that
factors in audience demographics, content focus, and networking
opportunities to align with organizational goals.

3. Compare and rank potential conferences based on their expected
value in achieving specific business outcomes, including key KPIs
such as influencer engagement, client meetings, and brand
exposure.

To request your learning credits:
elearning@aesp.org
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Common Questions
when Determining

Conference Investment
Strategy

How do | choose which events are going to
return the most value?

What makes one conference more valuable
than another?

How many is too many in regards to 2025
conference commitment?

Should | invest in a sponsorship or an
exhibit?

What metrics do | gather to measure the
value of a conference?

Who do | send to these conferences?
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Step 1: Determine Your Event Goals and Objectives

What is your pie-in-the-sky goal for industry conferences in
20257

It could be:

e My corporation is new to the clean energy industry, and we
want to become a recognizable and trusted brand within the
space.

e My team has unique insights and expertise in the industry, and
we want to position ourselves as thought leaders in the field.

e We understand that our target audience attends conferences
in the clean energy space, and we want to identify and qualify

new business opportunities through our conference presence. KICKING OFF CS WEEK 2023 WITH GRIDX, WEST
MONROE, AND QUESTLINE DIGITAL
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Step 2: Understand Your Target Audience

Based on your unique goals, your target

audience could be:

« Industry experts and thought leaders
« Utilities and other energy providers

« Government agencies and policymakers

o Industry partners and supporting vendors

UPLIGHT AND ECOBEE’S CELEBRATION AT THE PLMA
FALL CONFERENCE 2023
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Step 3: Assess Which Topics/Themes Best Align With Your Goals

First start with the overarching topics, such as:

e EVs and Infrastructure

e Energy Efficiency and Demand Response
e Distributed Energy Resources

e Energy Customer Experience

e Innovations and Technology Trends

Then get more granular, based on your
expertise.

Think about which stories will deliver the most
impact!

UPLIGHT AND GRIDX’'S CELEBRATION
AT PLMA SPRING 2024



Step 4: Explore Sponsorship and Exhibit Opportunities and Cost

C

« Understand your budget

o« Connect with the conference organizer and
ask questions!

o Evaluate the benefits of each offer

o Calculate Potential ROI

P
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But...HOW DO | CALCULATE ROI?!



Step 5: Determine How to Measure Impact

Pipeline Influence and Growth

e Percent of audience who matches your target buyer
e Conversion rate of meetings scheduled vs. meetings
held

Thought Leadership

e Number of session attendees
e Number of digital asset downloads post-session

Brand Amplification

ILLUMINATE : UPLIGHT’S EXECUTIVE
FORUM SPRING 2024

e Number of booth visitors
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Let’s curate a specialized industry event
strategy based on your unique goals!

Together we will strengthen the
connection between your story, your

brand,
and most importantly: your customer.

Gaby Margas
303-304-6017
gaby@margascorporateevents.com
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Event Investment

Aligping vl Sllegic Cools

Target Audience Brand Visibility Previous
Match Experience



Finding UM

Seller/Buyer Balance
Networking Opportunities

Sponsorship Flexibility
Partnership with Hosting Org
Quality Content
Conference App for DMs




1.Pre-Event Marketing

2.Same-Day Marketing
3.Networking & Relationship-Building
4.Lasting Impressions

5.Post-Event Follow-Up
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Alabama Alabama Power — By the Numbers
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Power Delivery

Transmission
Towers: 10,180
Poles: 112,264

Distribution
Towers: 4
Poles: 1,463,727

Total Poles and Towers

1,586,175

Kilowatt-Hour Sales

Total kWh sales 100% 54,004,613,427
Industrial 3770% | 20,359,287387
Residential 3215% | 17,365,014,694
Commercial 23.93% | 12,921,447989
Resale 6.03% | 3,258,425,509
Other 019% 100,437,848

Total Customers

1,541,357
Residential 86.13% 1,327562
Commercial | 1343% 206,961
Other (incl. industrial) ‘ 044% 6,834
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Conference Considerations

e Alignment with Strategic
Priorities

* Insights into Industry Trends
and Technology

* Engagement with Industry
Experts

* Networking Opportunities

Alabama Choosing the Right Industry Event

m Maximize Conference Value

* Clear understanding of
attendance objectives

* Research conference agenda,
speakers, exhibitors, etc.

e Schedule meetings but maintain
flexibility

* Knowledge sharing

19
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Questions?

Jenny Senff Gaby Margas Liz Haworth Alvis Wright
VP, Programs and Founder Director Sales & Marketing Programs &
Education Margas Corporate Marketing Support Manager

AESP Events Michaels Energy Alabama Power‘
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Thank you for attending!

Please take a moment to complete the brief survey
following this webinar.
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